


Need:  A Strategy for Continued Success

Blueberry U.S. per capita consumption almost doubled  from
1997 to 2007.



Need:  A Strategy for Continued Success

Blueberries have enjoyed positive press and consumer 
demand over the last five years.

•“Superfoods, like blueberries, offer super health protection.” – WebMD.com

•“Packed with antioxidants and phytoflavonoids, these berries are also high in  
potassium and vitamin C, making them the top choice of doctors and 
nutritionists…” – Good Housekeeping

From Prepared Foods (March 2008)



Need:  A Strategy for Continued Success

U.S. Highbush Blueberry Council has invested in key areas 
to support growth.

• Consumer communications • Export market programs

• Foodservice PR and promotion • Health benefits research

• Food manufacturers outreach • Market research



Issue: Current Market Challenges

North American Highbush Blueberry Acreage
• Increased interest in blueberries among both consumers and growers has led to 
increased acreage – up 33% in the past 3 years in North America 

Acres



Issue: Current Market Challenges

North American Highbush Blueberry Production 1968 to 2008
• Newly planted acres and enhancement of existing acreage has led to successive 
annual records in North American highbush production.

• Production has more than doubled in 10 years, reaching 407 million pounds in 
2008.



Projected Worldwide Highbush Blueberry Production
• Worldwide production could reach over 1.5 billion pounds by 2015.
• North American production could total 900 million pounds.

Issue: Supply Is Growing Faster Than Demand

Source: USHBC World Blueberry Acreage and 
Production Report 2008



Issue:  Competition Is Becoming More Aggressive 



Issue:  Competition Is Becoming More Aggressive

Blueberry consumption has room to grow.

Source: USDA-ERS - 2005



Remedy:  What Must Happen By 2015?

• Double US per capita consumption

• Retain competitive edge in product promotion

• Increase visibility of blueberries; build upon past successes 

• Maximize health “halo” and expand health benefits research

• Support food safety and good management 

practices

Build demand to meet future supply



• First assessment rate increase in nine years
• New rate would be applied to 2010 crop

• Expanded program to begin 2011

Remedy:  USHBC Has A Proactive Plan

Maintain competitive spending by increasing 
assessment rate from 0.6 cents per pound ($12 per ton) 

to 1.2 cents per pound ($24 per ton) 



Remedy:  USHBC Has a Proactive Plan

• Field market research to understand consumer behaviors 
that impact sales and consumption of blueberries

• Aggressively explore new markets and new 
uses/applications

• Expand existing promotion programs

• Broaden audiences by adding an advertising component

• Maximize internet content and Web-based media

• Expand research and health benefit studies

• Support food safety and good management practices

Best use of new funds in 2011



Next Steps:  USDA Assessment Process

• Spring & Fall 2009 Grower awareness and communications 
updates on expanded market promotion plan

• Summer/Fall 2009 USDA publishes proposal in 
Federal Register; comment 
period

• Winter 2009 Final rule announcing a decision

• 2010 If authorized, new assessment  
applied to crop

• 2011 Funding of more aggressive 
program by USHBC begins



Existing Programs Will Continue

2009-2010 Plans

• Fund health research

• Solicit food manufacturers and processors

• Continue to build export markets

• Maximize consumer and foodservice publicity

• Conduct market positioning and messaging studies to 
broaden our consumer audience

• Create and produce advertisements

• Increase Web-based blueberry messages



How Can You Get More Information?

• Contact the USHBC office at 916.983.0111
• Visit www.blueberry.org to review frequently asked questions

• Review the additional information provided in the hand-out


